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Abstract

Through the clinical research methodology here | have tried my
level bestto understand the social panic problem of corruption or
unethical problems prevails in the Small and Medium Scale
Industries or Traders. The Research has been carried out with the
help of MBA fresher who have been instrumental linkage to my
research objectives which can not be fulfilled without the
response from the industrial and business people of Rajkot. The
endeavour to discover answers to intellectual and practical
problems through the application of scientific method through
convenient sample and tried to know only the causes or reasons
why the business or industry people draw towards unethical or
corruption practices reluctantly.

Introduction

The sober way of defining ethics and moral values would be notto
distinguish between the two and say that they describe what is
right and what is wrong in human behavior but in the given
situation what ought to be is also very important. According to
Thomas carratt” Ethics is the science of judging specifically
HUMAN ENDS and the relationship of means of those ends. It is
also the art of controlling means so that they will serve
specifically human needs “-.It is rather difficult to generalize and
prepare the specific frame for the behavior in all condition. So
many intellectual people have given the theory for the behavior
and conduct where values plus knowledge equals to ethics.

Is it possible for an organization to remain ethical in the face of the
growing corruption, increasing disparity between people and
rapidly reducing profit margins? Thousands of underhand deals
are struck everyday and go unreported or unnoticed. There is
hardly an institution, which has not at some time or the other been
either involved or suspected of some foul play. Even companies
which started off with intentions to do business in an ethical
manner have had to compromise their principles due to the highly
politicized and beauraucratic business.. The dimension of the
routine life has been greatly influenced by the Liberalization,
Globalization and Privatization the policy accepted by the
Government in 1991 .Basically nature of human being is very
much rational and selfish from the birth and try to satisfy their
needs and wants by hook or crook and for that they don't mind
even to compromise with the eternal and morale established

values of the society. The paradoxical part is as Human in
individual life very much religious and even try to follow the
ethical norms but collectively and at the time of taking decision in
business they hardly take account of extend of human suffering
and their action might cause in the society. Man is the bundle of
wants and tries level best to even satisfy even psychological
needs too and in that competition everybody run behind luxuries
and consequently so many social ,economical and national
problems arises out of this lust and goose chase and ultimately
resulted into greed which has no end. The cause and solution is
with the ethical and moral conduct as they are the base of human
relations and it can only save the society from the huge disaster. If
the ethics and values are not to be inculcate naturally in human
behavior then the whole structure of the society, government and
the public system may collapse and destroy the whole beauty.
Specifically in the area of business , ethical reforms are need of
time to prevent country to close destruction and to stop the crime,
bribe, corruption and to feel our country a matter of pride as she
is known for the spirituality and ancient great heritage .Today the
scam like Ghanschara, 2G spectrum , sports scam , Enron and
other corporate scandals boforce and the issues of black money
which are the few examples or glimpse or point percent issues
which are coming on the surface. Most of the colleges and
universities they have started to teach ethics as subject and such
conferences are also a great help to understand the issues but the
question is to inculcate ethical and pious behavior which can
became the part in individual, religious and collectively in the
activities and decision making process of the business.
Some socially panic practices...scams
» Beitthe rail-road robber barons'inthe US,
« Thezaibatsuin Japan
» The Russian oligarchs
« The Korean chaebols
» India found itself in the center of such protests in 2010-2011
over the scam in 2G spectrum allocation to telecom
companies. By magnitude of loss to exchequer — over US$ 40
billion - this scam was reported to be the biggest in
democratic India.
*» The US-based Union Carbide Corporation (UCC), the parent
company of UCIL-welcome and host by the Indian
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Government where more than 25000 workers were killed in
Bhopal plant

« Coffin

» Ghans chara

* Boforce

s Naranpura bank

« Satyam computer

» Ketan parekh

« Bullet proof jackets

» Mazaruddin Ajay jadeja ,Suresh kalmadi

» Kanimozi

* A-Raja.......... etc.

They all exemplify smoky backroom dealings and patronage

politics. The flow of favoritism from government to certain

(usually large) business corporations in exchange for funds to

important politicians and key bureaucrats. Yet, whenever such a

nexus is unearthing, a huge public outcry follows - as if such

things have never been heard of before. The uproar and the

movement of Ann hazare and fast was also the result of Extreme

level of unethical practices.

Causes of the unethical and corruption practice in business

The question was asked to the business people: Why most of the

people (Business Houses) want to conduct their business

ethically; somehow they are tempted to deal unethically in the

business, why?

The causes were explained by the 100 responded from SMES like

these...........

» Formaking extra benefits

» Saving time and complete the taskin urgency

* Hightax structure (VAT) and complexities

« Improper Government policy

« Profitmaximization motivates instead of welfare attitude

« Loweringthe cost

= Meeting the expenses

* Survive incompetition

» Customers are not ready to pay the tax and

» Making their name very famous in the market

» Government policy and procedures

= Not practical tax structure

* Redtapism and strict behavior

« Very complex procedure for sectioning loan ,subsidies ,grant

« Undue query and delay in taking action by the authority

« Law and regulations are not practical and development
friendly

« Everybody practice and progress why should | alone, just flow
along

« Intentional delay tactics by the power orientated people

« Neither the customers nor the traders wish to issues bills to

save the taxes

External and internal factors pull to practice unethically

» Every body wants to enjoy the life with full luxury and no
compromise even with the standards
« Nothreats of law
+ Systemitselfis corrupt
« Because of severe competition in the market
« Honesty is not rewarded even at last and mostly punished so
why to practice honesty and ethics
+ Greed and temptation for earning much
Need and objective of the study
Noble, Honest and integrated citizens are the base for the
developmental process for any nations. India is the country
which is known for the great heritage and role model practices by
so many spiritual and social leaders they have depicted the path
of honesty and integrity by not preaching but practicing in their
own life. The questions arise why the people of business forget
this reality? With the help of this study the young generations who
are directly or indirectly look this all issues and may be tempted to
practice such unethical practices in their individual life too. The
sole purpose of this study is to identify the causes of unethical
practices prevail in the business and why they are tempted
towards such practices. With the help of MBA fresher to know the
ethical practices in business so that they get the idea of practical
research and by that they interact with the corporate and
business world and get practical exposure as well as the
understanding the burning issues of the current time. Another
implied objective is to diagnose this severe and panic problem
minutely and put these all reasons before the researchers and
government officials or even to the concern authorities to prepare
such laws or policies which curtail directly or indirectly this social
and economic curse and make India free from the clutches free,
consequently feel India, really a country or land of peace and
harmony notthe land of cunnings or scams.

Scope of the study

Issues which are being studied can be referred by the all
intellectual people and officials gathered here in the 2nd national
tevel conference and may be beneficial to the corporate houses
and the teaching fraternity and the MBA trainees in the long run.
The outcome has greater impact directly or indirectly to improve
decision makers or policy makers who play the major and
important role for creating development friendly atmosphere. The
policy and law concern with the business and corporate policy
must be structured in such a way that the people find it easy to
practice ethically and integrated in their routine operations. The
study provides sound foundation for future study also. The
further research can be done for whole Guijarat or Entire India to
get the perfect ideas about the temptations of business people
towards the unethical practices and even to add some more
aspects in the questions relate with the government policy or the
prevailing laws concern with the issues.
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Research design

The study is base on the descriptive research design where

questionnaire tool is being used to come on the conclusion. The

data has been generated from the 100 respondents the Small and

medium scale industries and business people of Rajkot city only

to fulfill the purpose of the paper. The primary data resource has

been used for the fulfillment of the purpose.

The primary data

The Primary data was collected by the means of questionnaire

administration. The MBA fresher (Management Trainees) were

sent to business houses of Rajkot city personally to contact and

tofill the questionnaire.

Population and the sample size

The respondents were from the Rajkot city only as it is the capital

city of Saurashtra region and Automobile hub too. The 100

respondents were selected from various business class people

so that each section can be represented and we can get the ideas

or causes of unethical practices from each section. The samples

size was taken so far as the convenience of the Management

Trainees are concern.

The sample

The sample consists of 100 business houses — represented by

small and medium business people who are manufacturers,

traders or semi wholesalers. The business people from FMCG,

Electronics, Export business houses or hotel and tourism

industries too. They are mostly contacted personally to collect

the data with the help of questionnaire; some students were sent

the questionnaire and get them filled through e mails as well as

the telephonic interviews conducted too

The sampling method

Important opinions and the reasons behind unethical practices

have been collected from the respondents by convenient

sampling methods only to understand the ground root reality.

Data analysis

The analysis of the data is the core part of the research. Scientific

methods have been used nowadays to get the output or study

made authentic and can also sufficed the purpose what the study

meant for. Here the data were analyzed by manual methods as the

clinical research approach has been utilized to know only the

reasons behind unethical practices in business in Rajkot city only.

Limitations of the study

No research is perfect but it opens the new horizon for further

study and find out the better way of finding out the conclusion and

out put. The study had the some impediments as follows.

« Definition of the bribe or corruption or unethical practice is not
clear so confusion

« So far as the time constrain is there so only the data has been
collected fromthe Rajkot city only

« The purpose of asking the question is to understand only the
causes of unethical practices so many dimensions were not

included in the study The data have been collected from the
primary resources and first hand information so the handy
information may not give full justice to be included all relevant
sources

» The respondents have been contacted on the basis of
relationship and availability of the time and resources

« The sample may not represent population

Conclusion

In this conference and among the august and most intellectual

educationist and industrialist audience | would request u all to

think about the issues which may be pondered and think upon

indicated issues below and some authentic solutions can be put

into practice to make the society corruption free.

Theissues to be pondered

« Environment

« Corruption

= Gender justice
» Child Labour
« Consumer grievances * Unemployment
 (Challenges to the law » Paradoxin human behavior
Bhisma Pitamah to Yudhisthir in Mahabharat “self interest is the
most powerful factor in the life of any one. The entire world is
pivoted only on this one factor” At last | would like to sum up with
the thought of our most beloved and respectable father of nation
Mahatma Gandhi “Wealth without work, pleasure without
conscience, knowledge without character, commerce without
morality, science without huminity, religion without sacrifice and
politics without principles “ is of no use. Practicing morality and
become the role model is the most important in the family,
society, government officials or teachers or a professors in a
given filed of karma. Today young generations need role model if
they come across such practicing people even no need to teach
or inculcate separately, they see, feel and never hesitate in
implementing. That is the reason why it is spoken that “values
and ethics are not to be taught but caught”.
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GUIDELINES FOR AUTHORS/CONTRIBUTORS

The research papers/ articles / case-studies/ book reviews submitted must be original and unpublished work containing up-to-date

practical information.

Each paper should start with a brief abstract of about 150 to 200 words and with 3-4 key-words.

Research Paper/ Case Study length may be up to maximum 5000 words only. (Up to 3000 words for Book Review).

The manuscript should be prepared on standard 8.5"x11" paper Useof footnotes/ headeris strongly discouraged.

The paper should be typed in MS word, with Arial 12 font size of the body. For headings / sub-headings, Table / Graph/ Chart/

Diagram Titles, Arial 12 size fonts and bold should be used. Main Title of the Paper should be in Arial 14 size font and bold. Line

spacing should be 1.5. Headings/ sub-headings should be in ‘Sentence case' only (Please don'tuse Upper case for headings/ sub-

headings). In the body of paper, bold / underline/ italics should not be used, unless absolutely necessary. Label Tables/ Figures/

Graphs/ Diagrams numerically. (Eg. Table 1, Figure 1 etc.). Citation of Table/ Figure should be done withits label only. (Don't use

'From the above/ below figure...."). For Tables use Arial 11 font size and Line spacing 1.

Manuscripts in other than prescribed or poor format shall not be considered.

Itis strongly suggested that you have your paper checked with a competent colleague or professional for relevance of subject with

reference to the Journal Title, research angle, English language, syntax, grammar, etc.

The research paper should start with an introduction and end with a conclusion summarizing the findings of the paper, preferably.

References should be cited in the style prescribed in the publication manual of the American Psychological Association.

* Indicate the position of the reference in the text within brackets by the author's last name and the year of publication or citation with
numeric ‘superscript, beside the reference. Atthe end of the text, references should belisted inthe alphabetical orderof the
last names of the authors, under the heading “Bibliography”, atthe end of the text. Please don't cite references as footnotes at the
end of each page. Examples of how the references are to be listed in '‘Bibliography" are listed below:

* (Book) : Joseph Hair Jr. F.,, Bush Robert P and Orthinau DavidJ. (2003), Marketing Research - Within a Changing Information
Environment, New Delhi, TataMcGraw Hill Publishing Company Limited, Second Edition, pp. 542.

* (Research Paper/article in a journal): Fornell C. (1992), National Customer Satisfaction Barometer- The Swedish Experience,
Journal of Marketing, Vol. 56, No. 1, pp. 6-21.

Papers will be processed through ablind review by experts in the subject areas.

The title of the paper, writer's name, designation, name of the institute and university, mobile number and E-mail 1D should appear

only onthe first page along with title of the paper and should not be repeated any where else. Please mention your Postal Address

where the journal should be posted, in case your paper gets selected for publication.

The responsibility for the subject matter and the views expressed in the papers published in the journal lie solely with the authors. The

publication team shall not be responsible for the mistakes of the authors.

The Publication Team, reserves the right to omit/delete/edit some, or part there of, of the research paper/work submitted, if found

necessary.

Allmanuscript should be submitted in only electronic formto Email: publications@cksvim.edu.in

The Publisher / Institute/ Trustand Publication Team shall not be responsible for :

* Manuscripts e-mailed to any other E-mail address other than: publications@cksvim.edu.in

* Plagiarism in research paper by the author.

* | ate receipt of research papers for a particular issue of Journal.

* Acceptance/ rejection/ late printing of any research paper/ case study / book review, without assigning any reason.

* Any unintended mistake by the editorial, publication and printing team.

Only original work, which is not considered in any other Journal, and has not been submitted to any other Journal, will be considered

for publicationin the Journal. Concurrentsubmissionsto other publications or journals are viewed as serious breach of ethical and

legal norms. The Editor-in-Chief, the Editorial Team and Publisher are not responsible for authentication of the papers/ research work
published inthis journal. The authors are solely responsible for any legal matter resulting out of violation of Copyright Act. The

author should submit a Declaration along with the Paper, mentioning that the workis original in nature and has not

been submitted elsewhere to any other Publication/ Journal concurrently.

Please send your article to : publications@cksvim.edu.in
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AUTHOR GUIDELINES FOR WRITING CASE STUDY

SANKALPA : Journal of Management & Research invites
teaching case studies, in the areas of Management & Technology.

The Review Process

Each case study has to pass an initial screening and, if judged
suitable for this publication, it is then sent to an appropriate
editorial board member for review.

Editorial Criteria
The following points should be considered before submitting your
case study.

Case Study - quick reference questions for case-writers:

= A case should an explicit or implicit management issue (or
decision)?

+ The issue should be important and relevant to the learning
objectives of the course which can be taught

« Present a balanced perspective, including contrast and
comparisons?

» Have you taken a “neutral” stand (avoid biasing the readers)?

« The case should provide “currently useful generalizations”?

Copyright & Permissions

Consent to Publish- Release form

Case studies which includes data which is not made public by the
company must include appropriate signed permissions from
case protagonists e.g. CEQ; company directors or any employee
given authority by the organisation; or the person or persons
under review, granting full permission to publish the case.

Defamation/libel

If inaccurate, unsubstantiated or controversial statements are

made about organizations or people in a submitted case, the

Publisher reserves the right to request changes to the text from

the author or to reject the case prior to publication. However, the

Publisher or the printers shall not be responsible for any errors,

whatsoever, committed by the authors of case studies.

Critiques and reviews of organizations, products and services are

acceptable but comments must be constructive and must not :

1) Expose groups orindividuals to hatred, ridicule or contempt

2) Causethemto be shunned oravoided

3) Lower them in the estimation of right-thinking members of
society generally

4) Disparage them intheir business, trade, office or profession.

Originality
Case studies submitted should not have been published before in
their current or substantially similar form, or be under
consideration for publication in any ISSN/ ISBN-registered
publication.

Permissions

Case studies submitted for publication are not an infringement of
any existing copyright. For ease of dissemination and to ensure
proper policing of use, case studies and contributions become
the legal copyright of the publisher unless otherwise agreed.

Prior to article submission, authors should clear permission to
use any content that has not been created by them.

Authors should not assume that any content which is freely
available on the web is free to use. Authors should check the
website for details of the copyright holder to seek permission for
re-use.

Manuscript Requirements :

Covering letter : A brief letter outlining the education need
identified for the case, including a list of the courses and
institutions this case has been used in. The letter should also
confirm that the subjects of the case have seen the case and are
happy for itto be publicly distributed.

Case Study : We accept both short cases and longer in-depth

case studies:

« Minimum length — cases must be no shorter than 1000
words, excluding Appendices, references and supplementary
materials.

« Maximum length — cases must be no longer than 3,000
words, excluding appendices, references and supplementary
materials

« Atitle of not more than eight words should be provided.

= Abrief autobiographical note should be supplied including:

* Fullname

* Affiliation

* E-mail address

* Fullinternational contact details
* Brief professional biography.
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NB : This information should be provided on a separate sheet and
authors should not be identified anywhere else in the case.

Teaching Notes : all cases must include at least one page of
discussion and assignment questions

Structured Abstract : the abstract must be no longer than 250
words and should include the following points:

* Subjectarea of the case

* Student level and proposed courses the case can be used

on

* Brief overview of the case

* Expected learning outcomes

* List of supplementary materials

* Key words

Optional
* List of further reading materials
* Multimedia accompaniment to the case e.g. audio, visual
files

Formatting

1. Headings must be short, with a clear indication of the
distinction between the hierarchy of headings. Headings to be
presented in bold format, with consecutive numbering.

2. Notes or Endnotes should be used only if absolutely
necessary and must be identified in the text by consecutive
numbers, enclosed in square brackets and listed at the end of
the article.

3. All Figures (charts, diagrams and line drawings) and Plates
(photographic images) should be submitted in both electronic
form and as hard copy originals. They should be of clear
quality, in black and white and numbered consecutively with
numerals.

Figures created in MS Word, MS PowerPoint, MS Excel,
Illustrator and Freehand should be saved in their native formats.

4. Tables should be typed and included as part of the
manuscript. They should not be submitted as graphic

elements. Supply concise and clear captions for all tables,

figures and plates. Ensure that any superscripts or asterisks

are shown next to the relevant items and have corresponding
explanations displayed as footnotes to the table, figure or
plate.

5. References to other publications must be in Harvard style and
carefully checked for completeness, accuracy and
consistency. This is very important in an electronic
environment because it enables your readers to exploit the
Reference Linking facility on the database and link back to the
works you have cited through Cross Ref.

You should quote publications in the text: (Adams, 2006) using
the first named author's name or (Adams and Brown, 2006) citing
both names of two, or (Adams et al., 2006), when there are three
or more authors. At the end of the paper a reference list in
alphabetical order should be supplied:

For journals: Surname, Initials (year), "Title of article”, Journal
Name, volume, number, pages. e.g. Capizzi, M.T. and Ferguson,
R. (2005), "Loyalty trends for the twenty-first century”, Journal of
Consumer Marketing, Vol. 22 No. 2, pp. 72-80.

Final submission of the case

Once accepted for publication, the editor may request the final
version as an attached file to an email or to be supplied on a CD-
ROM labelled with author name(s); title of article; journal title; file
name.

Authors should note that proofs are not supplied prior to
publication. The manuscript will be considered to be the definitive
version of the case. The author must ensure that it is complete,
grammatically correct and without spelling or typographical
errors.

The preferred file format is Word. For technical/maths content,
Rich Text Format (rtf) is acceptable. PDF files “Cut & Paste”,
Data Table / Graph / Chart etc. are not acceptable. Please
send your Case Study to : publications@cksvim.edu.in
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